
Husband, Father, Johnnyo Design, Author,

Former Lone Star College Adjunct InstructorAnthony Gorrity
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DEEP ROOTS
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NOE – GOOGLE ADS, META ADS, SEO
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PATRICK – DESIGNER/DEVELOPER
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JERRY – SENIOR DEVELOPER
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RYLIE – SOCIAL MEDIA CONTENT AND EMAIL MARKETING
10



LAURA – SOCIAL MEDIA STRATEGIST
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SARA – JUNIOR DESIGNER
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ANGIE – LEAD DESIGNER, CREATIVE STRATEGIST
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NICOLE – PROJECT MANAGEMENT
14
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NOW SERVING…
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WE HELP SMALL BUSINESS
OWNERS LIKE YOU

GROW YOUR DOUGH
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Free GBP Audit from My Friend Steve

getrealleads.net/get-your-free-gbp-audit

1. Confirm all contact info is accurate
2. Add all your services
3. Add photos and videos, and start intentionally getting reviews
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Ask For Reviews at Peak Timing

youtube.com/watch?v=b7Xh6lcRj_w

1. Log into GBP
2. Hit “Ask for reviews”
3. Grab the URL/QR code, and save it in your Notes App
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Easy-Peasy Email Follow-up

youtube.com/watch?v=qZXXY9LAkRQ&t

1. Download your contacts from your ESP
2. Upload to Google Sheets, enter variable data, and turn on YAMM
3. Email everybody in a way that feels unique and 121
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Make Your Website Convert Better

Add a CTA “Above the fold” to increase CVR

Most sites bury this info, but it should be the first thing they see
And the last
And a few times in between

“Get a Quote”
“Schedule a Call”
“Book Now”

NOT JUST “CONTACT US”
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Ask Every Customer: “What Else Do 
You Need?”

Cross Sell + Referral Opportunity

This is an easy way for me to refer each of you
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Make Your Site More Findable

Google has 15 Billion Daily Searches, and LLMs are up to ~1 Billion

1. Brainstorm a list of topics to create content on
2. Vet that list on answerthepublic.com/en* and mine the best topics
(These will be things people search for when they’re interested in you, hyper-specific topics like, how 
to choose the best X for Y, including local considerations)

3. Create very simple videos on these topics and grab transcripts with 
turboscribe.ai* and post indiscriminately on social media
4. Use the transcripts of these videos as blog posts to feed the LLMs 
with answers to the most answered questions

*These are paid tools but offer 3 free tokens daily, which is plenty to tinker with
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AND IF ALL THAT JUST 
SEEMS LIKE TOO MUCH
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JUST TRY ONE OR TWO!
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A GOOD REFERRAL FOR ME:

1. Growth-Minded Small Business Owner that’s sick of investing lots of 
time DIYing marketing and/or complaining about current site/marketing 
with not enough results

2. Established Real Estate Developers/Investors/Agencies looking to 
further position themselves as experts in their market

3. Established lawyers/firms with a good reputation seeking 
to ladder up to higher-value clients and/or expand footprint geographically



1. Schedule a 121 to hear 
an unreal story of how 
I was gifted Johnnyo Design →

2. Shoot me a text at 
832-800-3615 for a 100%
free, no pressure, no gimmicks, 
digital marketing analysis  

EMAIL ME AT AGORRITY@JOHNNYODESIGN.COM FOR THIS DECK, SO YOU CAN TRY THESE TIPS OUT

AS ALWAYS, PLEASE REFER ME TO SMALL BUSINESS OWNERS LOOKING TO GROW THEIR DOUGH

mailto:agorrity@johnnyodesign.com
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